


Heres how you Join the Pepsi People.
get your hands on an ice-cold 
Pepsi-Cola. Anytime a thirst puts you out 
of action. Pepsi goes all the way to get 
you back in action. Back to that feelin free

feelin that lets Pepsi People get a little 
more out of living.

Grab yourself a Pepsi grab one 
fora friend. And Join the Pepsi People 
feelin free.

Join the 
Pepsi People 
feelin ’fre e
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OFFICERS -  1976

PHIL S A V ER IN O , President 
Phil’s Quali ty  Market 

*LOUIS VESCIO, Chai rman 
Vescio Super Markets 

EDWARD ACHO, Vice-President 
J —A Super Markets  

JE R R Y  YONO. Vice-President 
Starl ight Party  Shoppes 

RAY SHOULDERS. Vice-President 
Shoulders ’Markets  

THOMAS V IOLANTE,  Treasurer  
Holiday Food Center 

EDWARD DEEB
Executive Director 

GEO RG E N. BASHARA, SR.
Legal Advisor

DIRECTORS
TERMS EXPIRING DEC. 31, 1976

*AL FX BELI
Village Food Market 

SIDNEY BRE N T
Kenilworth Market 

*MICHAEL GIANCOTTI
Auburn-Orchard  Markets 

* D O N ALD L a ROSE 
LaRose  Market 

R. JE R R Y  PRZYBYLSKI 
Je r ry ’s Food  Markets 

*ALLEN VERBRU G G E 
Verbrugge’s Market 

*JOHN WELCH
Hollywood Super Markets

DIRECTORS
TERMS EXPIRING DEC. 31, 1977
LA F AYETTE ALLEN, JR.

Allen’s Super Markets 
NEIL BELL

Village Food  Market 
THOMAS GEO RG E 

T —J ’s Food  Center 
SID HILLER

Shopping Center Markets  
EDWARD JONNA

Trade Winds Party  Shoppes 
MOYED (MIKE) NAJOR 

Publix Super Markets 
WILLIAM THOMAS 

J o y ’s Safeway Foods 
*H ARVEY L. WEISBERG 

Chatham  Super Markets 
WILLIAM WELCH

Hollywood Super Markets

DIRECTORS
TERMS EXPIRING DEC. 31, 1978

SAM ABBO
Fiaza Pood Center 

LOUIS BOJI
Sta te  Fair Market 

LOUIS GABBARA 
Central  Market 

DON HARRINGTON 
Meat -  N —Place 

*PHIL LAURI
Lauri Bros. Super Market 

G F N F  MATTI
Tow n Square Super Markets  

RAMZY NAJOR
Savon Foods Center 

TO N Y SFMAAN
Be! Air Super Market 

SABAH YAL DOO
Food Castle Market
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SCHOLARSHIP AWARDS Louis Vescio. left. AFD chairman of the board, is 
shown presenting a scholarship award to Mark Siegler of Southfield, a food 
distribution student at Western Michigan University. Other scholarship recipients, 
standing at the rear, included Julie McGowen. Lvnette Nowak. Joseph Sarafa and 
Donald Rivard Watching the presentations in the foreground are AFD president 
Phil Saverino of Phil s Quality Market Detroit, and his wife. Aline
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AFD 60th  Trade Dinner Another Success
Over 1.100 retailers, wholesalers, processors, man

ufacturers. brokers and related distributors were on 
hand to help the Associated Food Dealers celebrate 
its 60th anniversary at AFD’s .Annual Trade Dinner, 
held recently at the Raleigh House.

Banquet-goers were treated to the fine entertain
ment of The Singing Dolls and dancing to the music 
of The Eddie Santini Orchestra. Decorations for the 
big AFD event featured the U. S. Bicentennial 
theme, with banners and flags on the tables.

Michigan Supreme Court Justice James Ryan was 
AFD’s special guest at the dinner. In addition to 
formally installing officers and directors. Justice 
Ryan's comments centered around concern for rising 
crime, and attempting to find solutions to decrease 
crimes generally and provide relief for victims of 
crimes.

The new AFD president. Phil Saverino of Phil’s 
Quality Market, Detroit, outlined the historical pro
gress of the association, and assured the audience 
he would unveil several new programs to assure the 
continued growth of AFD as a viable and dynamic 
force in the community on behalf of the entire food 
and beverage distribution industries.

Outgoing AFD president Louis Vescio of Vescio 
Super Markets, Saginaw' now Board Chairman, was 
presented with a plaque for outstanding service 
rendered as the association's president during 1975 
In his term, the association once again set records in 
all categories.

Also, for the first time publicly AFD presented 
four scholarship grants to sons and daughters of 
those employed in our industry and a fifth to one 
studying food distribution. Two S500 scholarships 
w'ere aw'arded to Mark Siegler of Southfield, a food 
distribution student at Western Michigan University, 
and Julie McGowen of Huntington Woods, a student 
of Oakland University A $250 AFD scholarship 
grant sponsored by the Pepsi-Cola Company was 
presented to Lynette Nowak of Sterling Heights, 
also a student at Oakland.

Another $250 AFD scholarship sponsored by The 
Stroh Brewers' Company was given to Joseph Sarafa 
of Southfield, a student at the University of Michigan- 
Dearbom. And, a S250 AFD scholarship sponsored 
by Chatham Super Markets was presented to Donald 
Rivard, a student at the University of Michigan, Ann 
Arbor. Making the presentations was AFD chairman 
Louis Vescio.

The AFD also received special honors and com
mendations from Gov Milliken in behalf of the State 
of Michigan, the State Senate, the State House of 
Representatives and the City of Detroit. Presenting 
all of the honors in behalf of the Legislature and 
the Governor was Rep. Frank V Wierzbicki.

Larry Kozel. president of the Detroit Association 
of Grocer. Manufacturers’ Representatives IDAGMR). 
addressed the audience, and commended the AFD 
for performing an outstanding job for our industry, 
while assuring the association that he would continue 
the close w'orking relationship between DAGMR and 
AFD. Also present with us at the speaker’s table 
were Mr. and Mrs. John Warchock, he's the president 
of the Detroit Food Brokers Assn.

In a surprise move, the AFD honored executive 
director Edward Deeb with a special tribute award 
commemorating his work performance in the ten 
years he has been with the association. They also 
presented him with a special gift.

A historic and successful event such as this, 
certainly cannot go without proper acknowledge
ments and thanks to those who helped make it 
possible.

So, in behalf of the entire AFD, our sincerest 
thanks and appreciation go out to the Pepsi-Cola 
Company for once again hosting or sponsoring our 
cocktail hour; to Warner Vineyards for assisting with 
the Cask dinner wines; to Frontenac Vineyards for 
assisting with the dessert wines; and Better Made 
Potato Chips, Borden Company. Kar-Nut Product 
and Kraft Foods for providing the snacks and chip 
dips during the cocktail hour.

Also our sincere thanks to the following firms for 
assisting us by sponsoring the banquet: Borden Com
pany, Carling National Breweries. Darling & Company 
Detroit Coca-Cola Bottling Co., Detroit Rendering 
Company Farm Crest Bakeries, Grocers Baking 
Company, Paul Inman Associates, Kar-Nut Products 
Company Kowalski Sausage Company. Kraft Foods, 
Ludington News Company, Pepsi-Cola Company, 
Ralston Purina Company. Squirt-Detroit Bottling Co., 
Stroh Brewery Company, H. J. Hollenbeck Distrib
utors, Velvet Food Products, Ward Baking Company, 
Warner Vineyards, Wayne Soap Company, Ira Wilson 
& Sons Dairy Co., and Abner A. Wolf, Inc.

Also, our thanks to the following companies for 
sponsoring the evening’s entertainment: Canada Dry 
Bottling Co. of Detroit, Faygo Beverages, Inc., 
Grosse Pointe Quality Foods, Seven-Up Bottling Co. 
of Detroit, and Viviano Wine Importers, Inc. Our 
thanks also to Robert Bowlus Sign Company for 
again supplying the attractive signs and banners 
and to Top Value Enterprises and Mohawk Liqueur 
Corporation for supplying the prizes.

The Association members and directors are truly 
grateful to you and to ALL companies and their 
representatives who attended the big annual cele
bration, as well as the advertisers in our program 
book of THE FOOD DEALER. Many thanks to all 
of you for everything and we really mean it!
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OFF THE DEEN END

EDWARD DEEB

Illogical Stand?
Another battle has begun to ban the one-way beverage containers in 

Michigan, this one by the Michigan United Conservation Clubs.
The MUCC. with the support of Governor Milliken, and now the League 

of Women Voters, has begun a petition drive to get the issue on this No
vember’s ballot.

It always seems so amazing that with all of financial problems of the state, 
high unemployment, a lagging economy, etc., that this desire to ban one-way 
containers takes priority over the others.

Another interesting point is the contradictory logic of the MUCC, 
vis-a-vis the gun law. When banning the gun became a hotly contested com
munity issue, the MUCC strongly fought the move to eliminate guns. Their 
logic went like this: “Guns don’t commit crimes, people do.”

As our industry has been regularly stating over the years, by the same 
token, “Containers don’t litter, people do.” So if the MUCC really wants to 
deal with the problems of solid waste disposal and litter, they should aim 
their guns at the root causes: the people responsible for littering.

The MUCC has been telling the news media that banning the one-ways 
worked wonders in Oregon. Not so, however. The mandatory deposit on 
bottles and cans in Oregon was supposed to reduce litter 90 percent. Actually, 
the reduction was only 11 percent. They have been telling the media that 
litter pickup costs would be reduced in Michigan, if a similar law was enacted 
here. But in Oregon, their shining example, costs actually increased sub
stantially

The answer, we feel, is utilizing a “total successful systems approach” 
now being adopted by more and more communities across the nation. With 
this system, government, labor, business and consumers are working to
gether to get to the root of the problem.

Attacking one-way containers, or getting the issue on the ballot is merely 
a Band-aid approach to solving the problem, and not in the best interest of 
our total society.
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INVITATION TO SUPPLIERS
All manufacturers, wholesalers and brokers are cordially invited to 
submit new products and merchandising ideas for publication in The 
Food Dealer. And remember, low cost, hard-hitting advertising in 
The Food Dealer reaches your important Michigan independent 
grocers, food chains, and beverage store operators. For advertising 
information and rates, phone (313) 366-2400. Or write The Food 
Dealer care of Associated Food Dealers, 125 W Eight Mile Rd., 
Detroit, Michigan 48203

K A P L A N ' S
W h o le s a le  Fo o d  S e rv ic e

• FROZEN FOODS
• KRAFT PRODUCTS
• CHEESE SPECIALTIES
• PILLSBURY BISCUITS
• BUTTER and OLEO
• EGGS

• SPARE RIBS
• BEEF SIDES and CUTS
• FRESH LOCAL PORK
• LUNCHMEATS & SAUSAGES
• SMOKED HAM and BACON
• SALT PORK

• CHITTERLINGS HOG MAWS

DAILY DELIVERY
Call us or stop in and pick your own!

2630 Riopelle • Detroit • WO 1-6561
(In the Eastern Market)

Everything that can 
be seen can be sold.

Spotlight your products in a  B ark er R efriger
a ted  M erchandiser. T h is self-contained, door
less, reach-in un it can easily by installed a t end 
of gondola, as a wall display or back to back 
as an  island un it.

’  Available in a  size to fit your space.
For im m ediate delivery on e ither self-contained 
or rem ote installation, w rite o r call today.
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THE PRESIDENT'S CORNER

Sen. Davis Seeks Tax R elief For Sm all Businesses
BY PHIL SAVERINO

One of the most devastating pieces of legislation in 
Michigan to ever affect the businessman, especially 
small businessmen, was the implementation of the 
new single business activities tax.

The single tax replaced eight 
business taxes with a single 2.35 
percent levy on profits, payrolls, 
interest and depriciation. The 
net result is that the new tax 
system is far more costly to 
businessmen, and could spell 
doom for the small businesses.

Recently. State Senator Rob
ert-Davis of Gaylord introduced 
a bill to ease the burden of 
Michigan s estimated 110.000
small businesses from the new business activities tax. 
Sen. Davis has said his bill would cost the state 
between S40 and S50 million, but he believed 
revenues would be high enough to absorb the cost 
without any cutbacks in state services, or tax in
creases elsewhere.

Basically, his bill alters the single business tax which 
became effective Jan. 1 of this year and provides 
relief for smaller businesses. He defines a small 
business as one whose sales gross less than $1.5 
million each year.

PHIL SAVERINO

Recently the Associated Food Dealers commended 
Sen. Davis for the move, and the AFD Board urged 
the Legislature to support the effort to provide 
needed relief.

For years, the AFD has been urging the State to 
proside more, not less, incentives for businessmen 
so we can lure more jobs and people into Michigan, 
to help ease our sluggish economy and high unem
ployment here.

It would be sad indeed if numerous small busi
nesses had to close because of this new business 
activities tax. If this is permitted to occur, let us 
from now put the blame where it belongs on 
those state government leaders who would permit 
such a thing to happen.

Sen. Robert Davis’ plan is a welcome step in the 
right direction, and should be supported by the 
House, the Senate and the Governor.

MICHAEL BEM of Hiram Walker. Inc., was presented with an apprecia
tion award from the Associated Food Dealers at his recent surprise 
party held by his company in his honor. Pictured above, from left, 
Hiram Walker’s James Jones, district manager: Edward Deeb, AFD 
executive director: Bem : and Phil Lauri. of Lauri Bros. Market, and an 
AFD director.

DETROIT RENDERING 
COMPANY

SINCE 1850

SUPERIOR SERVICE-TOP MARKET VALUES

1923 Frederick • Detroit

5 7 1 - 2 5 0 0  

"First We Render. Service"

AFD MEMBER
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Borden Studying Front 
End Electronic Registers

The Foods Division of Borden. Inc., Columbus, 
Ohio, will sponsor an industry-wide program of 
research and development to enable food retailers 
to measure more effectively front-end productivity 
gains possible by using electronic cash registers 
and computer-assisted checkout systems. Willard R. 
Bishop. Jr., vice-president of research and operations 
of Super Market Institute announced.

As part of the Borden project. SMI is developing 
a new and simple system for measuring front-end 
productivity that can be used by a broad range of 
retailers, regardless of size.

A status report on the Borden research project will 
be presented to a workshop audience at SMI's Annual 
Convention in Dallas. Texas May 2 5

New Sanitation Guidelines 
Outlined in New Book

When heads of two of the country’s largest rood 
retailing companies were given large fines and jail 
sentences for federal sanitation violations, it became 
clear that food store sanitation is in the forefront of 
government concern

To answer retailers questions and pdovide a 
realistic guideline for sanitation in retail rutlets. 
Chain Store Publishing Corporation h a s  p u b l is h e d  
Food Store Sanitation A Profit Protection P ro g ram  
by Don C. Rishoi.

Demonstrating clearly how effective sanitation can 
be attained and how it can contribute to rather than 
detract from profits. Food Store Sanitation is written 
with the store operator in mind.

The author, an acknowledge authority on food 
store sanitation, is currently director of corporate 
quality control and environmental sanitation for 
Chatham Super Markets, Warren. Before joining 
Chatham, Rishoi served as education director of the 
National Sanitation Foundation, and is one of the 
developers of the famous Super Market Institute 
Sanitation System.

The new book can be obtained by writing the 
publisher at 2 Park Ave., New York. N. Y 10016. 
Cost for the book is $15.95 each.

Advertising in The Food Dealer 

Means Communicating with 
Your Important Retail Customers!



New approach 
to reducing 
crime in your store

Eleven out of 12 people are honest. 
They can serve as part of your in
store security system.
The time has come to take our case to the people. 
Shoplifting, pilferage, "buddy system" deals at the 
checkout counter, vendor thefts—these are not only 
costing you money but victimizing your customers.

But, if appealed to in the right way, those customers 
will help. The word is out: one reason why they re pay
ing higher prices is because the grocery operator must 
pass on his rising costs to cover merchandise losses, 
expanded security controls, detection equipment, 
insurance.

Food stores lost $1,200,000,000 
to thieves in a single year
The U S. Department of Commerce reports that in 
1974, food stores lost $1.2 billion to thieves on sales of 
$11 9 billion. (This exceeds net profits after taxes for the 
entire retail food industry.) And according to the FBI, 
shoplifting is today s fastest-growing type of theft.

But—probably 11 out of 12 shoppers are honest 
(see case history in Commerce Department s 'Crime in 
Retailing.") And now is the time to enlist the help of 
those honest people, to give you extra security all over 
the store at all times.

Here's how "The Honesty Patrol" works
You simply circulate hard-hitting messages that em
phasize the increased cost of food to all consumers that 
results from shoplifting by a small minority. Each cus
tomer and employee is encouraged to wear an "Honesty 
Patrol" button while in the store (returning it when 
leaving). All are encouraged to make confidential re
ports to store management about any suspicious acts 
they witness no matter by whom committed

Use the coupon on this page to send for the "Honesty 
Patrol Kit." It includes three 2'A" sample buttons and 
accompanying pamphlets, a sample cart card, a guide 
for the grocery operator and another guide for distribu
tion to store employees. There are also publicity releases 
to be issued over your own store name. You may buy 
these items in quantity at our cost, or adapt the mes
sages and produce your own materials locally.

We will be pleased to make a Kit available to you at 
our cost of $1.25. Simply fill in the request form 
shown here.

When everything else has failed . .
the American Way is to go to the people with a 

constructive program. What the majority wants the 
majority w ill get—including a new deal from the rip-off 
artists among us. Concerted action on the part of your 
own customers and employees can reduce crime in 
your store. 
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Around the Town

The Pfeister Company has announced the merger of 
the Gundle and Ross Sales Company with its own 
company Don Gundle and Doug Ross, along with all 
personnel previously employed by them, have joined 
the Pfeister Company sales force, according to an 
announcement by Robert T Lannen. Pfeister pres
ident. * * *

WWJ Stations has announced the appointment of 
Bruce Anderson as news director according to Peter 
A. Kizer, vice-president and general manager.

* * *
Campbell Soup Company has announced the 

appointment of Alfred R. Lang as district manager.

Five New Supplier 
M em bers Join AFD
The Associated Food Dealers. Michigan largest food 

and beverage association and service organization, 
representing over 2,600 members, wishes to welcome 
aboard five new supplier members to the association. 
Their names, addresses and phone numbers are as 
follows:

SULLIVAN SALES. INC., food brokerage, 18222 
W McNichols Rd.. Detroit. Mich. 48219: phone (313) 
531-4484.

ACTION DISTRIBUTING COMPANY alcoholic 
beverage distributors. 5921 Middlebelt Rd., Garden 
City Mich. 48135: phone (313) 427-8300.

JULIAN MEAT. RESTAURANT & STORE EQUIP
MENT CO., equipment distributor and service com
pany 32235 W Eight Mile Rd.. Livonia. Mich 48152;
phone (313) 478-9020.

SOMERSET IMPORTERS. LTD., liquor distillers 
and distributors, local office 29981 Rock Creek Dr., 
Cranbrook Village. Southfield. Mich. 48076; phone 
(313) 424-8799

AMERICAN CANDY & HOSERY. INC., wholesale 
food and non-food distributors. 625 W Seven Mile 
Rd., Detroit. Mich. 48203: phone (313) 366-5430.

These new members, and all AFD supplier and 
service members, and advertisers, deserve your support 
and patronage. Please refer to the AFD Suppliers’ 
Directory' on Page 19 often. In fact, clip it out of 
The Food Dealer and post near your phone.

Michigan canned foods division, Grand Rapids. Lang 
joined Campbell in 1960 as a sales representative 
in the Philadelphia frozen foods district.

* * *

Abner A. Wolf Company has announced the pro
motion of Ralph G. Fisk to general manager and 
that it is combining its buying and administrative 
offices, currently located in Detroit, into its dis
tribution complex in Livonia. He succeeds James 
Kunstel who is undertaking a series of special 
projects with Wolf. * * *

In an expansion to its executive staff, Grosse 
Pointe Quality' Food Company appointed Robert 
Forshaw as chief of operations, according to an 
announcement by Max Yorke. general manager of 
GPQ. Forshaw will also become a special assistant to 
Yorke.

* * *

Steve Ketchel, formerly a controller with Abner A. 
Wolf, Inc., has formed his own accounting company 
called K & G Accounting Services, located at 33 
446 Avondale, Westland. Mich., phone 729-6714.

* * *
The Detroit Food Brokers Association has invited 

Ron Larkin, grocery merchandiser for The Kroger 
Company, as its guest speaker April 29, at the 
Paradiso Cafe, beginning at 6:30 p. m.

* * *
Spartan Stores. Inc. has announced the appoint

ment of Gene E. Morrison as senior vice-president 
and assistant general manager, according to president 
Raymond M. Dutmers.

THERE WERE over 1.100 persons in attendance at the recent AFD 
Trade Dinner at the Raleigh House. Included in the crowd were those 
pictured above from Paul Inman Associates and the Pepsi-Cola Company.



DISABILITY
INCOME
PROTECTION...
It can work for you, when you’re unable to work!

That’s right. Disability Income Protection has helped protect thousands 
of people from financial loss when a covered sickness or accident kept 
them from working. It can help you, too!

That’s why the Associated Food Dealers of Michigan has endorsed 
Disability Income Protection for its members. Should a covered sickness 
or accident keep you from working, Disability Income Protection can 
provide regular benefits (from $100.00 to $1,000.00 a month depending 
on the plan you select and qualify for) to help you make your house 
payments, pay yo u r  grocery bills, the utilit ies and th e  o ther expenses that 
you and your family face everyday As you can see, the benefits are paid 
directly to you, to spend any way you choose.

ALSO AVAILABLE — LIFE INSURANCE
Today’s high cost of living makes it more important t o  establish an estate 
of adequate proportions to insure the future security of your family Up to 
$50,000.00 of life insurance coverage is available to you as a member of 
the Associated Food Dealers, of Michigan Life insurance coverage is also 
available for your spouse and dependent children.

Now — here’s all you have to do to find out about the cost, conditions of 
coverage and renewal on the plans that best fit your individual needs. 
Complete and mail the coupon. A representative will provide personal 
service in furnishing this information at no cost or obligation.
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WEIGHTS AND MEASURES 
CONFERENCE, MAY 26 -  28

The 62nd Annual Conference of 
the Michigan Association of Weights 
and Measures Officials will be held 
May 26-28 this year at Sugar Loaf 
Village in Cedar. Michigan, outside 
Traverse City

Theme of the 1976 conference 
will be "Total Responsibility" of 
weights and measures transactions.

The program will demonstrate the 
responsibility of the device manu
facturer device user customer, and 
enforcement official.
INTERSTATE NAMES JAMES 
JACKSON AS ITS PRESIDENT

Interstate Marketing corporation, 
an AFD food broker member, has 
announced the appointment of 
James E. Jackson as president. 
Thomas H. Kelley former president.

has assumed the position of chair
man of the board.

Other appointments were as fol
lows: E. A. Sander was named 
executive vice-president: J E. Dill- 
worth. vice-president of retail oper
ations: G. E. Dillworth. Sr., secre
tary-treasurer and G. E. Dillworth. 
Jr., newly elected to the board of 
directors.

CORPORATE CHANGES 
AT PFEISTER COMPANY

The Pfeister Company AFD 
members, recently announced new- 
corporate officers.

Sol G. Kurtzman was elected 
chairman of the board. Robert T 
Lannen.president: Tom W. Williams, 
vice-president of food services: Rich
ard Wise, vice-president of consumer 
products and Edward Budd. secre
tary-treasurer.

The food brokerage was founded 
54 years ago and today operates 
with branches in Saginaw. Grand 
Rapids and Toledo in addition to 
Southfield headquarters.
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GUEST EDITORIAL

The Fight Against Narcotics
By REP. PAUL A. ROSENBAUM 

48th District — Michigan
In recent years, we in Michigan have experienced 

a steady increase in Narcotics traffic, drug abuse, and 
drug-related crime. At least part of this increase is 
attributable to the lack of effective legislation to help 
law enforcement agencies combat these crimes. In the 
light of Turkey’s recent lifting of the ban of opium 
growing, the need for stronger weapons in this fight 
has become imperative.

To provide the tools to combat such crime. I have 
recently introduced three bills. The first of these. 
House Bill 5545, focuses on increasing penalties for 
major “dealers” in narcotics. The second House Bill
5546, would permit the use of 
wiretaps under specified condi
tions. The third bill. House Bill
5547, would bar “good time” 
reductions in sentences for drug 
dealers.

House Bill 5545 would change 
the penalties specified in the 
Controlled Substances Act of 
1971 for the illegal use and sale 
of Schedule 1 and Schedule 2 
drugs. These are opium and its 
derivatives, including heroin, and
cocaine. While the penalties for use of the drugs would 
be unchanged, penalties for possession of large quanti
ties would be increased and mandatory prison terms 
with no change of parole would be imposed.

The terms would range from life imprisonment for 
possession of 650 grams or more to 10 to 20 years 
for possession of 50 to 224.99 grams. These could not 
be served concurrently with prison sentences for any 
other felony Second or subsequent convictions 
would carry mandatory life sentences. These terms 
are much stiffer than present law which provides for 
up to 20 years and/or a fine up to 525,000 for 
manufacture and delivery, and up to four years and/ 
or a 52,000 fine for possession. The present penalties 
may be assessed at the court’s discretion.

The forfeiture and confiscation provisions of the 
1971 act would also be strengthened by House Bill 
5545. At present, all controlled substances, their man
ufacturing equipment, and conveyances used to trans
port them may be confiscated and forfeited to the 
Department of Licensing and Regulation. This bill 
would permit seizure by the State Police and would 
make money or other considerations used to manu-

ROSENBAUM

About the Writer
Paul A. Rosenbaum currently senes as State Representative, 48th 
District, State o f Michigan, from Battle Creek. He is a graduate o f The 
George Washington University Law School, in Washington, D. C.. 
and has had extensive legal background prior to entering public 
service. He has written numerous articles on drug abuse, and is the 
current sponsor o f  sweeping legislation in Michigan designed to help 
reduce crime as well as drug abuse. We are pleased to have his Guest 
Editorial appear in this issue o f The Food Dealer

facture. distribute or acquire a controlled substance 
also subject to forfeiture.

Under previous law. some researchers in pharmacy 
and medicine have been allowed to register the use 
some controlled substances for legitimate research 
purposes. House Bill 5545 would deny revoke, or 
suspend the registrations of such persons who file 
fraudulent applications, violate any state or federal 
drug law, lose federal registration or promote any 
controlled substances to the general public.

House Bill 5546 would authorize interception of 
communications (e. g., wiretaps) in police investiga
tions concerning the manufacture, delivery or posses
sion of 50 or more grams of opium or its derivatives 
and cocaine, or concerning conspiracy to commit 
these offenses, which are defined in House Bill 5545

Wiretaps would be authorized through a warrant 
issued by a judge of the court of appeals. Police 
agencies would be required to file, through the 
Attorney General, an application stating all the facts 
which necessitated a wiretap. These facts would in
clude a statement of probable cause that the specified 
crime was being or was about to be committed; 
description of the place where or the lines over which 
the communication would occur; the time period 
during which the wiretapping would take place; and 
the evidence that normal investigate procedures had 
been tried and failed, or would be unsuccessful or too 
dangerous.

If the warrant were to be issued, and express 
authorization of secret entry into a private place to 
install the wiretap would be included. The bill further 
specifies that the contents of intercepted communica
tions be recorded in such a manner as to protect the 
recording from editing or other alteration.

The contents of any wiretapped communication 
obtained according to the provisions of this law could 
be used in criminal court or grand jury proceedings. 
The recordings obtained could be introduced as 
direct evidence. Furthermore, law enforcement officers 
could use wiretapped information for investigations

(Continued on page 18)
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Merchandising
Milan Wineries has announced the appointment of 

Charles F Gegenheimer. Jr., to the position of vice- 
president and general manager, according to president 
Howard Danzig. Gegenheimer was formerly with 
United Beverage Wholesalers. Detroit, and a former 
AFD award recipient.

* * *

Stroh Brewery Company has promoted Patrick J. 
Fox. a 17-year marketing and sales executive, to 
sales manager, according to an announcement made 
by Leo P Brown, general sales manager. Fox is also 
a former AFD award recipient.

* * *

R. T. French Company processors of various foods 
and spices, recently announced the appointment of 
The Pfeister Company, Southfied. as its food broker, 
for the greater Detroit area, according to an announce
ment by James H. Dargusch, divisional sales manager 
for French.

* * *
Pepsi-Cola Company has announced it will again 

co-sponsor with the Wolverine Sports Club the 1976

Bicycle Marathon in Detroit, set for May 14 on Belle 
Isle. Chairman for the event will be Sheila Young, 
three-medal winner in the recent 1976 Winter 
Olympics ice speed skating competition, and champion 
bicycle rider.

* * *

Warner Vineyards has named James J. Warner
president of the Paw Paw-based winery and the Paw 
Paw Grape Juice Company its affiliate. He is the 
third generation to head the vineyard, succeding his 
father. James K. Warner, who assumes the position of 
chairman of the board for both companies. Also, 
Warner Vineyards announced it has attained the 
number one position in Michigan, according to tax 
paid gallons.

* * *

Faygo Beverages, Inc. has announced the intro
duction of its soft drinks in 64-ounce bottles, with 
the operation of its new line conversion set-up. 
according to Morton Feigenson, president.

* * *
Continental Food Brokerage Company has an

nounced the appointment of Michael J. Bixler to the 
position of assisting marketing director. Prior to 
joining Continental, Bixler was employed by CPC 
International, Best Food division as territory account 
manager in Michigan and Ohio.

* * *

Sullivan Sales. Inc., has announced its appointment 
as broker sales representative for the Foster Canning 
Company, long established dog and cat food packer 
under the Nifty, Lucky and Snappy labels.
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RETAILERS WHY FUSS?

LET THE A.F.D. PROCESS ALL YOUR COUPONS 
THRU OUR COUPON REDEMPTION CENTER

COUPONS MEAN CASH!

Drop Them Off or Mail to:
ASSOCIATED FOOD DEALERS 

125 W. Eight Mile Rd. Detroit, Michigan 48203

MEMBERSHIP APPLICATION

Name of Firm______________________________

Address ___________________________________

City________ ______________________________
(S ta te )  (Z ip )

Owner’s Name______________________________
Check One: Retailer □  Supplier □
Do you wish Blue Cross Coverage?

Yes □  No □

An Invitation to Join A.F.D.
Through membership in the Associated Food 
Dealers, you can enjoy wide benefits designed to 
represent our industry in your community. In 
addition, such services as Blue Cross and all 
types of general insurance, coupon redemption 
program, weekly newsletter, and a wide variety 
of other services are available. Call and let us 
tell you about them. Or, clip out the application 
and mail to:

ASSOCIATED FOOD DEALERS 
125 W. Eight Mile Rd.

Detroit, Michigan 48203
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The Fight Against Narcotics
(Continued from  page 15)

or arrests concerning any of the designated effenses.
Protections for private citizens are included in 

House Bill 5546. Privileged communications contained 
in wiretapping conversations would retain their pri
vileged character Anyone whose communications 
had been intercepted, disclosed or used in violation 
of provisions of the bill could recover actual and 
punitive damages and reasonable attorney’s fees and 
ligitation costs. The bill also affords injunctive relief 
from further wiretaps for persons whose rights have 
been violated by actions beyond the bill’s provisions.

Within 30 days after the termination of a wiretap 
warrant, the issuing judge would be required to report 
to the Michigan Supreme Court Administrator and 
to the federal court administrative office on the 
various specifics of the warrant -time, place agencies 
involved, etc. In January of each year the Attorney 
General would be required to report the same in
formation to the Supreme Court administrator and to 
the federal court office on each warrant issued during 
the preceding year. The Attorney General’s report 
would also include data on the results of the wiretaps, 
including results of trials and other actions.

House Bill 5547 the third bill in this package, 
specifies that persons convicted of manufacture, de
livery or possession of 50 grams of opium of its 
derivatives or of cocaine or convicted of conspiracy 
to perform these crimes, could not have their sen
tences reduced for good behavior. This would insure

that drug pushers and dealers would not gain early 
release to resume their drug dealing.

Taken together the three bills in this package ad
dress the most serious crime problem in our society 
today the use and abuse of drugs and the crime that 
this leads to. They provide law enforcement agencies 
with more effective tools in dealing with these crimes. 
They especially put more force into the law for 
dealing with the bigtime drug pushers, by making 
their criminal activities more hazardous, both in en
acting the wiretap provisions and in mandating more 
stringent penalties. 1 hope for early action on this 
package of bills, so that we can escalate our war on 
drugs and drug-related crime.
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Support These AFD Supplier Members
B A K E R IE S
A rc h w a y  C o o k ie s  ................................................ 5 3 2 -2 4 2 7
A w re y  B a k e r i e s ..................................................... 522-1  1 00
F a rm  C re s t  B a k e r ie s  ........................................ 8 7 5 -6 5 4 5
G r e n n a n  C o o k  B o o k  C a k e s  ........................... 2 5 9 -1 3 1 0
G ro c e rs  B ak in g  C o . (O v e n - F r e s h ) ............... 5 3 7 -2 7 4 7
In d e p e n d e n t  B iscu it C o m p a n y ..................... 5 8 4 -1 1  10
K o e p p lin g e r’s B a k e ry , I n c ................................ 5 6 4 -5 7 3 7
F re d  S a n d e rs  C o m p a n y ...................................... 8 6 8 -5 7 0 0
S c h a fe r  B a k e r i e s ................................................... 2 9 3 -5 3 2 0
T a y s te e  B rea d  ..................................................... 9 8 6 -3 4 0 0
T ip  T o p  B rea d  ..................................................... 5 5 4 -1 4 9 0
W o n d e r B rea d  ..................................................... 9 6 3 -2 3 3 0

B E V ER A G ES
A c tio n  D is t r ib u t in g  C o m p a n y  . . . 4 2 7 -8  3 00
A n h e u s e r-B u s c h , I n c ...................................... 6 4 2 -5 8 8 8
A rro w  L iq u o r  C o m p a n y  ................................ 2 7 1 -3 1 0 0
B ro o k s  S u n -G lo  P o p ............................  (6 1 6 )  3 9 6 -2 3 7 1
C a lv e r t D is tille rs  C o ........................................... 3 4 5 -6 6 4 0
C a n a d a  D ry  C o r p o r a tio n  .............................. 8 6 8 -5 0 0 7
C arlin g  B rew in g  C o m p a n y .............................. 9 4 1 -0 8 1 0
C ask  W ines ................... 8 4 9 -0 2 2 0
C e n tra l  D is t r ib u to r s  o f  B eer .......................... 2 6 1 -6 7 1 0
C ity  B everage C o m p a n y  ................................ 3 7 3 -0 1  1 1
C o ca-C o la  B o tt l in g  C o m p a n y  ..................... 8 9 7 -5 0 0 0
J .  L ew is  C o o p e r  C o ............................................ 4 9 9 -8 7 0 0
I-ay go B e v e r a g e s ................................................. 9 2 5 -1 6 0 0
G r e a te r  M a c o m b  B eer & W ine D is t ........... 4 6 8 -0 9 5 0
H o m e  J u ic e  C o m p a n y ...................................... 9 2 5 -9 0 7 0
H u b e r t  D is t r ib u to r s ,  I n c .................................. 8 5 8 -2 3 4 0
I n te r n a t io n a l  W ine & L iq u o r  C o m p a n y .. 8 4 3 -3 7 0 0
K o z a k  D is t r ib u to r s ,  I n c ................................... 9 2 5 -3 2 2 0
D o n  L ee D is t r ib u to r .  I n c ................................ 5 8 4 -7 1 0 0
L &. L . W ine C o m p a n y ...................................... 4 9 1 -2 8 2 8
M iller B rew in g  C o m p a n y  .............................. 4 6 5 -2 8 6 6
M o h aw k  L iq u e u r  C o r p ..................................... 9 6 2 -4 5 4 5
N a tio n a l B rew in g  C o m p a n y  (A lte s )  ........ 8 8 1 -7 9 2 4
O ’D o n n e ll Im p o r t in g  C o m p a n y  ............... 3 8 6 -7 6 0 0
P a b s t B rew in g  C o m p a n y ................................ 8 7 1 -8 0 6 6
P ep si-C o la  B o tt l in g  C o m p a n y ..................... 3 6 6 -5 0 4 0
S c h e n le v  A f f i lia te d  B ra n d s ............................. 35 3 -0 2 4 0
S c h ie f fe lin  & C o m p a n y  .................................. 6 4 6 -2 7 2 9
J o s . S c h li tz  B rew in g  C o ................................... 5 2 2 -1 5 6 8
S eag ram  D is tille rs  C o ........................................ 3 4 5 -5 3 5 0
S ev en -U p  B o ttl in g  C o m p a n y  ....................... 5 3 7 -7 1 0 0
S o m e rse t  Im p o r te r s .  L t d ................................. 4 2 4 -8 7 9 9
S t. J u l ia n  W ine C o m p a n y  ............................. 9 6 1 -5 9 0 0
S tr o h  B rew ery  C o m p a n y ................................ 9 6 1 -5 8 4 0
S q u ir t- D e tro i t  B o ttlin g  C o m p a n y  ............ 3 9 8 -8  300
U n ite d  B everage W h o le sa le rs , I n c ............... 2 5 9 -3 2 0 0
H . J .  V a n  H o lle n b e c k  D is tr ib u to rs  .......... 2 9 3 -8 1 2 0
V e rn o r ’s RC C o la  ...................  ..................... 8 3 3 -8 5 0 0
V iv ian o  W ine Im p o r te r s  ................................ 8 8 3 -1 6 0 0
H ira m  W a lk er. I n c ............................................... 8 2 3 -1 5 2 0
W a y n e  D is t r ib u t io n  C o . .................................. 4 2 7 -4 4 0 0
W a y n e  D is t r ib u t in g  C o m p a n y ..................... 2 7 4 -3 1 0 0
V ic W e rtz  D is t r ib u t in g  C o m p a n y  ............. 2 9 3 -8 2 8 2

B R O K E R S , R E P R E S E N TA T IV E S
A c m e  F o o d  B r o k e r a g e .................................... 9 6 8 -0 3 0 0
A lls ta te  S a le s -M a rk e tin g , In c ........................ 5 3 5 -2 0 7 0
R. F. B ro w n  S ea F o o d  C o m p a n y  (5 1 7 )  4 8 4 -5 4 2 8
C o n tin e n ta l  F o o d  B r o k e r a g e ....................... 2 5 5 -5 8 8 0
D e r th ic k  & A sso c ia te s  .................................. 3 5 2 -4 0 7 4
E m b a ssy  D is t r ib u t in g  ...................................... 3 5 2 -4 2 4 3
M id -A m eric a  F o o d  B ro k e rs  ......................... 3 4 2 -4 0 8 0
W . H . E d g a r & S o n , I n c .................................... 9 6 4 -0 0 0 8
E arl E n g lish  A s s o c ia te s .................................... 5 4 6 -5 1 0 0

2 5 5 -3 7 0 0
P au l In m a n  A sso c ia te s , I n c ............................ 6 2 6 -8 3 0 0
I n te r s ta te  M a rk e tin g  C o rp o ra tio n  ........... 3 4 1 -5 9 0 5
P au l K a y e  A sso c ia te s  ...................................... 4 7 8 -5 0 1 0
G e o rg e  K eil A sso c ia te s  .................................. 2 n  3 -4 4 0 0
H a rry  E . M ayers  A sso c ia te s  ......................... 3 5 2 -8 2 2 8
M cM a h o n  &, M cD o n a ld  .................................. 4 7 7 -7 1 8 2
M arks & G o e rg e n s , I n c ..................................... 3 5 4 -1 6 0 0
M erit S a les  C o r p o r a tio n  ................................ 8 3 5 -5 9 7 0
N ew  P o r t  F o o d  C o . ( im p o r te d  m e a ts )  .. 5 6 1 -2 2 0 0
G e n e  N ie lso n  a n d  A sso c . ( I n s ti tu t io n a l ) 6 4 6 -3 0 7 4
N o r th la n d  F o o d  B ro k e r s ................................ 3 5 3 -0 2 2 2
P e te rso n  & V a u g h a n , I n c ................................ 8 3 8 -8 3 0 0
T h e  P fe is te r  C o m p a n y  .................................... 3 5 5 -3 4 0 0
Boh R eeves A s s o c ia te s .......... .......................
R e tz la f f .  L e a th le y ,  S c h m o v e rs  A sso c  — 5 5 9 -6 1 1 6
S a h a k ia n  & S a l m ............................................... 9 6 2 -5 3 3 3
S o sin  S ales  C o m p a n y  ...................................... 5 5 7 -7 2 2 0
S ta rk  &  C o m p a n y  ............................................. 3 5 8 -3 8 0 0
S tile s -D e C ric k  C o m p a n y ................................ 8 8 5 -4 9 0 0
S u lliv an  S a les , I n c ............................ ................... 5 3 1 -4 4 8 4
J a m e s  K. T a m a k ia n  C o m p a n y ..................... 4 2 4 -8 5 0 0
U n ite d  B ro k e ra g e  C o ......................................... 4 7 7 -1 8 0 0
M o rt W e ism a n  A s s o c ia te s ..............................

D A IR Y  PRO DUCTS
T he B o rd e n  C o m p a n y  ....................................
D e tr o it  C ity  D a iry . I n c ....................................
D e tr o it  P u re  M ilk (F a r m  M aid ) ...............
G r o c e r ’s D a iry  C o m p a n y  ..............................
D o n  J o h n s to n e ,  I n c ...........................................
L a n d  O ’L a k e s  C r e a m e r ie s .............................. 8 3 4 -1 4 0 0
M cD o n a ld  D a iry  C o m p a n y ............. (3 1 3 ) 2 3 2 -9 1 9 3
M elo d y  D a iry  C o m p a n y  ................................
N y -B e st D i s t r i b u t o r s .......................... (6 1 6 )

S an i-S eal D a ir ie s  ......................................(5 1 7 8 9 2 -4 5 8 1
L o u is  S a rv e r & C o m p a n y -M ilk -O -M a t........ 8 64 -0 5  50
C h as . H . S h a ffe r  D i s t r i b u t o r .........  (6 1 6 ) 6 9 4 -2 9 9 7
S h e f f e r ’s L u c io u s  C h e e s e ................. (6 1 6 ) 6 7 3 -2 6 3 9
S tr o h ’s Ic e  C r e a m ............................................... 9 6 1 -5 8 4 0
T w in  P ine  F arm  D a iry  .................................... 5 8 4 -7 9 0 0
U n ite d  D a ir ie s , I n c .............................................. 5 8 4 -7 9 0 0
W e sle y ’s Q u a k e r  M aid . I n c ............................. 8 8 3 -6 5 5 0
Ira  W ilson  & S o n s  D a iry  ........... 8 9 5 -6 0 0 0

CO UPON R E D E M P TIO N  CE N TE R
A sso c ia te d  F o o d  D e a le rs  . .  . (3 1 3 ) 3 6 6 -2 4 0 0

D E LIC A TE S SE N
D e tr o it  C ity  D a iry , I n c ............ 8 6 8 -5 5 1  1
H o m e  S ty le F o o d s  C o m p a n y 8 7 4 -3 2 5 0
D u d e k  D eli F o o d s  (Q u a k e r )  . . 8 9 1 -5 2 2 6
S p e c ia lty  F o o d s  C o m p a n y 8 9 3 -5 5 9 4

EGGS A N D  P O U LTR Y
E a s te rn  P o u lt ry  C o m p a n y  . 8 7 5 -4 0 4 0
L in w o o d  Egg C o m p a n y ....... 345-82  25
N a p o le o n  Egg C o m p a n y 8 9 2 -5 7 1 8
O rle a n s  P o u lt ry  C o m p a n y 8 3 3 -1 8 4 7

E M P L O Y M E N T  A G E N C IE S
R o th  Y o u n g  P e rso n n e l 5 5 9 -3 3 0 0

FISH A N D  S EA FO O D
Al D euel T ro u t  F arm 7 8 4 -5 4 2 7
H a m ilto n  F ish C o m p a n y 9 6 3 -7 8 5 5
U n ite d  F ish D is tr ib u to rs 9 6 2 -6 3 5 5

FRESH PRO DUCE
C u s u m a n o  B ros. P ro d u c e  C o m p a n y  9 2 1 -3 4 3 0
F a ro  V ita le  & S o n s ___ 8 3 2 -0 5 4 5

ICE PRO DUCTS
D e tr o it  C ity  Ice 9 2 1 -3 0 0 3
M idw est Ic e  C o r p .................................................. 5 3 1 -6 6 1 7

IN S EC T C O N TR O L
N u -M e th o d  P est C o n tr o l  S erv ice  ............. 8 9 8 -1 5 4 3
R o se  E x te r m in a tin g  C o m p a n y ..................... 8 3 4 -9 3 0 0
V o g e l-R itt C o n tr o l  .........................................

IN V E N T O R Y , T A X E S , BO O K K E E PIN G
A p p ro v ed  In v e n to r y  S p e c ia lis ts  C o ............ 5 7 1 -7 1 5 5
G o h s  In v e n to r y  S erv ice  ................................ 3 5 3 -5 0 3 3
M oe M iller & C o .................................................. 5 5 7 -5 2 5 5
R e e d , R o b e r t  A s s o c ia te s ................................ 5 5 9  5 4 8 0
W a sh in g to n  In v e n to r y  S erv ice  ................... 5 5 7 -1 2 7 2

IN S U R A N C E , PENSIO N PLANS
B rink , E arl B ., I n c .............................................. 3 5 8 -4 0 0 0
W ard  S. C a m p b e ll . I n c ........................ (61 6 ) 5 3 1 -9 1 6 0
M id -A m eric a  A sso c ia te s  ................................ 5 8 5 -7 9 0 0
M u tu a l o f  O m a h a  ............................................. 35 8 -4 0 0 0

M A N U F A C T U R E R S
Del M o n te  F o o d s  ............................................. 5 6 4 -6 9 7 7
D ia m o n d  C ry s ta l S alt C o m p a n y  ............... 3 9 9 -7 3 7 3
G e n e ra l M ills, I n c ................................................ 3 5 4 -6 1 4 0
K raft F o o d s  ........................................................ 9 6 4 -5 3 0 0
M o rto n  S alt C o m p a n y  .................................... 8 4 3 -6 1 7 3
P rin ce  M ac aro n i o f  M ic h ig a n ....................... 3 7 2 -9 1 0 0
R a ls to n  P u rin a  C o m p a n y .............................. 4 7 7 -5 8 0 5
R ed P e lican  F o o d  P ro d u c ts ,  I n c ................. 9 2 1 -2 5 0 0
S c h m id t N o o d le  C o m p a n y  .......................... . 9 2 1 -2 0 5 3
S h e d d -B a r tu sh  F o o d s . I n c .............................. 8 6 8 -5 8 1 0
V elve t F o o d  P ro d u c ts  .................................. 9 3 7 -0 6 0 0

M E A T  P RO DUCERS, PACKERS
E d B arn e s  P ro v is io n s 9 6 3 -7 3 3 7
B ro o m e S ausage C o m p a n y  . 9 2 2 -9 6 2 7
C lo v e r M eat C o m p a n v 8 3 3 -9 0 5 0
D e tro it  V eal & L a m b , In c . 9 6 2 -8 4 4 4
F e ld m a n  B ro th e rs  .. 9 6 3 -2 2 9 1
F lin t S ausage  W orks ( S a la y s ) ............... (1)  2 3 9 -3 1 7 9
F re d e ric k  P ack in g  C o m p a n v 8 3 2 -6 0 8 0
G u z z a rd o  W h o lesa le  M ea ts , In c . 3 2 1 -1 7 0 3
H a rtig  M ea ts  ........... 8 3 2 -2 0 8 0
H e rru d  & C o m p a n y  ..........................  (6 1 6 4 5 6 -7 2 3 5
K irb y  P ack in g  C o m p a n y  . 8 3 1 -1 3 5 0
K o w a lsk i S au sag e  C o m p a n y , In c . 8 7 3 -8 2 0 0
L - K - L  P ack in g  C o m p a n y  .. . 8 3 3 -1 5 9 0
M arks Q u a li ty  M ea ts . 9 6 3 -9 6 6 3
P eet P ack in g  C . (Y  p s ila n ti) 2 7 4 -3 1 3 2
P esch k e  S au sag e  C o m p a n y  .. 3 6 8 -3 3 1 0
P e te r  E c k r ic h  &  S o n s , In c . 9 3 7 -2 2 6 6
P o p p ’s P ack in g  C o m p a n y 3 6 5 -8 0 2 0
P rim e a t P ack in g  C o m p a n v 2 3 7 -0 0 8 7
R egal P ack in g  C o m p a n y 8 7 5 -6 7 7 7
R u o ff .  E u g en e  C o m p a n v 9 6 3 -2 4 3 0
V an  D y k e  S te a k  C o m p a n y 8 7 5 -0 7 6 6
W eeks & S o n s  (R ic h m o n d ) 7 2 7 -2 5 2 5
W in te r  S ausage M a n u fa c tu re rs 7 7 7 -9 0 8 0
W o lv erin e  P ack in g  C o m p a n v 9 6 5 -0 1 5 3
M E D IA
T h e  D aily  T r ib u n e , R o y a l O a k ................... . 5 4 1 -3 0 0 0
D e tro it  F ree  P re ss ............................................. . 2 2 2 -6 4 0 0
T h e  D e tro it  N ew s ........................................... . 2 2 2 -2 0 0 0

T h e  M ac o m b  D a ilv ............................................... 4 6 3 -1 5 0 1
T h e  O a k la n d  P r e s s ............................................... 3 3 2 -8 1 8 1
P o rt H u ro n  T im es H e ra ld  ..................... (1 ) 9 8 5 -7 1 7 1
W JB K -T V .................................................................. 5 5 7 -9 0 0 0
WWJ A M -F M -T V  ................................................. 2 2 2 -2 5 8 8

N O N -FO O D  D IS T R IB U T O R S
A rk in  D is t r ib u t in g  C o m p a n y  ....................... 3 4 9 -9 3 0 0
C le a n w a y  P ro d u c ts . I n c .................................... 3 4 1 -4 3 6 3
C o n tin e n ta l  P ap er &  S u p p ly  C o m p a n y  .. 8 9 4 -6 3 0 0
H o u se h o ld  P ro d u c ts .  I n c ................................. 6 8 2 -1 4 0 0
I te m s  G a lo re . In c ................................................. 9 3 9 -7 9 1 0
K a th a w a  Im p o r ts  ............................ ................... 8 9 4 -8 2 8 8
T h e  K ro lik  C o rp o ra tio n  ............................ 8 8 3 -3 3 4 0
L u d in e to n  N ew s C o m p a n y  .......................... 9 2 5 -7 6 0 0
R u st C ra f t  G re e tin g  C a rd s  ............................ 5 3 4 -4 4 6 4
S o c ie ty  E a ta w a y  Pet P ro d u c ts 7 9 1 -8 8 4 4

O FFIC E  S U P PLIE S ,E Q U IP M E N T
C itv  O ffice  S u p p lie s . In c . 8 8 5 -5 4 0 2

P O TA TO  CHIPS A N D  N UTS
B e tte r  M ade P o ta to  C h ip s .............................. 9 2 5 -4 7 7 4
D u c h e n e  (N e w  E ra  C h ip s) ............................ 8 9 3 -4 3 9 3
F r ito -L a y , In c . ................................................... 2 7 1 -3 0 0 0
K ar N u t P ro d u c ts  C o m p a n y  ........................ 5 4 1 -7 8 7 0
K run-C 'hee P o ta to  C h ip s  ................................ 3 4 1 -1 0 1 0
S u p e r io r  P o ta to  C h i p s ...................................... 8 3 4 -0 8 0 0

P R O M O TIO N
A c tio n  A dvg. D is t .&  M ailing  C o m p a n y .. . 9 6 4 -4 6 0 0
B o w lu s D isp lay  C o m p a n y  (s ig n s) ............. 2 7 8 -6 2 8 8
N a jja r’s D is tr ib u tin g  C o .................................... 3 6 8 -7 5 4 4
S p e r ry & H u tc h in s o n  C o m p a n y  . . .  (6 1 6 ) 5 3 4 -0 3 2  2
S ta n le y ’s A d v . & D is tr ib u tin g  C o m p a n y 9 6 1 -7 1 7 7
S te v e  A d v e rtis in g  C o m p a n y  ......................... 9 6 5 -5 8 6 5
N o rm a n  T re m o n ti  A d v tg . P ro m o tio n  .. . 3 5 5 -5 4 1 0
T o p  V a lu e  E n te rp r is e s  .................................... 3 5 2 -9 5 5 0

R E A L ESTATE
C asey  A sso c ia te s , I n c .......................................... 3 5 7 -3 2 1 0

R E N D E R E R S
D arling  &  C o m p a n y ............................................. 9 2 8 -7 4 0 0
D e tro it  R e n d e r in g  C o m p a n y  ........................ 5 7 1 -2 5 0 0
W a y n e  S o a p  C o m p a n v ___ 8 4 2 -6 0 0 2

S ER VICES
A kers R e fr ig e ra tio n  .......................................... 5 5 7 -3 2 6 2
A tla n tic  S aw  S erv ice  C o m p a n y  ................... 9 6 5 -1 2 9 5
D e tro it  W a re h o u se  C o m p a n y ........................ 4 9 1 -1 5 0 0
G u lliv e r’s T ravel A g e n c y .................................. 9 6 3 -3 2 6 1
Id e n tis e a l o f  D e t r o i t ........................................... 5 2 6 -9 8 0 0
K eene P it tsb u rg h -E rie  S a w .............................. 8 3 5 -0 9 1 3

SPICES A N D  E X TR A C TS
F ran k  F o o d s , I n c .................................................. 8 3 3 -8 5 0 0
R afa l S p ic e  C o m p a n y  ........................................ 9 6 2 -6 4 7 3

STO RE SUPPLIES A N D  E Q U IP M E N T
A lm o r C o rp o r a t io n ............................................. 5 3 9 -0 6 5 0
B elm o n t P aper &  Bag C o ................................. 4 9 1 -6 5 5 0
H u ssm a n n  R e fr ig e ra tio n . I n c ......................... 3 9 8 -3 2 3 2
G lo b e  S lic ing  C o m p a n v  (B iro )  ................... 5 4 5 -1 8 5 5
G rea t L ak e s C ash  R e g is te r. I n c ..................... 3 8 3 -3 5 2 3
H o b a r t  C o rp o ra tio n  ......................................... 5 4 2 -5 9 3 8
J u lia n  E q u ip m e n t C o m p a n y  ......................... 4 7 8 -9 0 2 0
L ep ire  P a p e r  & T w in e  C o m p a n y  ............... 9 2 1 -2 8 3 4
L ib e r ty  P ap er &  Bag C o m p a n y  ................... 9 2  1 -3 4 0 0
M aste r B u tc h e r  S u p p ly  C o m p a n y ............... 9 6 1 -5 6 5 6
M e rc h a n ts  C ash  R eg is ter C o .......................... 5 3 1 -3 8 0 8
M idw est R e tr ig e ra tio n  C o m p a n y ............... 5 6 6 -6 3 4 1
M u lti R e fr ig e ra tio n  In c ..................................... 3 9 9 -3 1 0 0
N a tio n a l M ark et E q p t. C o ............................... 5 4 5 -0 9 0 0
P ap p as  C u tle ry  &  G r in d in g  .......................... 9 6 5 -3 8 7 2
S q u a re  D eal H e a tin g  &  C o o lin g  ................. 9 2 1 -2  345

TOBACCO D IS TR IB U TO R S
F o n ta n a  B ro th e rs . In c ...................................... 8 9 7 -4 0 0 0
P hilip  M o rris  U S A ............................................. 5 5 7 -4 8 3 8

W AREHO USES
D e tro it  W a reh o u se  C o m p a n y  ....................... 4 9 1 -1 5 0 0

W H O LE S A LE R S ,
FOOD D IS TR IB U TO R S
A m e ric a n  C a n d y  & H o s ie ry , In c . 
C e n tra l G ro c e ry  C o m p a n y

3 6 6 -5 4 3 0
2 3 5 -0 6 0 5

C o n tin e n ta l  P a p e r &  S u p p ly  C o m p a n y 8 9 4 -6 3 0 0
G rosse P o in te  Q u a li ty  F o o d s  . 8 7 1 -4 0 0 0
K a p la n 's  W h o le sa le  F o o d  S erv ice  
M & B D is tr ib u tin g  C o . . (1 )

9 6 1 -6 5 6 1
2 3 9 -7 6 8 9

M e rc h a n ts  T o b a c c o , C a n d y , G ro c e ry  C o . 2 7 2 -5 8 0 0
N o r L es S a les , In c . 
R ask in  F o o d  C o m p a n y  
T h e  R elish  S h o p  
S p a r ta n  S to re s . In c .

6 7 4 -4 1 0 1
8 6 5 -1 5 6 6
9 2 5 -5 9 7 9
4 5 5 -1 4 0 0

S u p e r F o o d  S erv ice s , In c . (5 1 7 ) 8 2 3 -8 4 2 1
U n ite d  W holesa le  G ro c e ry  C o . (6 1 6 ) 5 3 4 -5 4 3 8
V ik in g  F o o d  S to re s  (6 1 6 ) 7 2 2 -3 1 5 1
A b n e r A . W o lf. In c . 5 2 5 -7 0 0 0



FISHING AROUND 
FOR A WAY.

TO INCREASE YOUR 
CUSTOMER SALES.

GIVE US A CALL 
TODAY

WE' LL FURNISH 
ALL DETAILS

C A L L  A C T IO N  
964-4600
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